A Graduate's Guide To
Beauty & Wellness PR
Research
Have you ever considered how many brands
there are? The answer is a lot.
Whilst some brands choose to have in-house
PR, others may hire PR agencies that
specialise in particular niches to handle their
publicity. PR agencies handle a number of
different clients making its roles varied,
busy & exciting.

Beauty and Wellness PR is a dream job for many
graduates. Whether you are currently studying for your ALevels and thinking about your next step or trying to find
an industry placement to complement your University
course, it can be hard to know where to begin.
An important thing to remember is that everyone’s path
into PR will be different. There is no set path to take, yet
with hard work, determination and a little patience,
success can be found in many cases.
The Spa PR's Account Executive, Niamh, has collated her
top tips to succeed in finding your first Beauty & Wellness
PR role.

With an already saturated industry, it is
more important than ever to do your
research. This may seem obvious but
accidentally writing the wrong agency or
brand name in an email is more common
than you’d think and can be embarrassing
down the line.
Start by thinking of what types of brands
you wish to work with. Is there a brand you
particularly love? Start by making a list.
Once you have an email address, even if this
is just a general HR one, pop them a
speculative email asking if there are any
open positions.

Make sure that you include a copy of
your CV and a detailed cover letter
showing your interest for the
company.
Simply typing ‘Beauty PR Agency in
Location?’ into Google will give an
insight into what roles and PR
agencies there are near you. Each
agency
will
operate
slightly
differently, often having different
focuses or specialisms. Some may
focus more on product brands whilst
some do a mix of products and
beauty experiences.
Like you would an interview, do your
stalking and research. Know the
beauty industry, any trends and above
all, know the agency back to front.
Make sure you know brands’
competitors, any influencers they’ve
worked with or any that you follow become an expert in the sector.

Show the company that you
love them
Tailoring your emails is key. Make sure that
you show you have taken an interest beyond
their website, brands will get so many emails
so don’t make it blanket like the rest. “I love
X client you have because...” or “I really
enjoyed your work on X campaign.”
Be brave and show some initiative, explain
exactly why you would be able to make a
difference in their agency.

It's OK to be ignored
Unless you’re extremely lucky, you will send a
lot of emails and applications with the
likelihood that you won’t hear back from the
majority. But don’t be disheartened. Agencies
are often extremely busy with several
projects running simultaneously so it may
take a few days for a response.
While it may feel exhausting submitting
application after application, you will
eventually hear back, it’s not personal - there
are a lot of applications to get through.

Politely chase

Placements & Internships

If you haven’t heard, be sure to follow up your
application! You might feel pushy or annoying,
but it can show willingness and interest. If
you’ve sent across your CV for a role and had
no reply within 2-3 weeks, simply reply to the
chain.

This is incredibly valuable and essentially your way
into a company. If you’re at University, placements
are often integrated within a degree and on many
courses the criteria is minimum 40 weeks
sandwiched between your second and third year.

A polite email such as “Hi X, hope you’re well. I
wanted to see if you found my CV and email
below of interest as I’m extremely keen to work
for X agency and would love to discuss the
position further.”

Keep a note of what you apply
for and when
When in the height of your applications, keeping
a log of them is incredibly helpful in making
sure that you are organised. Write down the
name of the company, when/how you applied
and if you’ve heard back. You will most likely
go into the double figures when applying for
placements so don’t make the rookie mistake of
being unorganised.
Another point from this, always save the job
description at the time of applying! There have
been many occasions when the job description
has been taken down prior to hearing back to
progress the application. Make sure each
application is saved so there’s no doubt on what
the specific roles are, meaning you can look
back as often as you like.

Due to the length of time, this is where you will
become a true part of the team and gain the most
experience possible. This is the time to discover your
passions, what aspects of the role you enjoy and
those that you don’t as much. Showing an interest in
other teams or roles there may also provide the
opportunity to shadow individuals who you may have
not worked with otherwise.

Internships are often for a shorter period of
time and can vary in length. The role will be
similar to placements, however it tends not to
be a fixed contract. Most internships are
around the 3-month mark, allowing you to
settle into the role and gain knowledge of the
daily running of the company. While some are
paid, a lot are not. This can be difficult
financially, however it is often necessary in
order to progress.
Many employees in PR agencies will have
started as interns so will understand the
commitment and hard work it takes, meaning
your work will always be appreciated.

Connect
If you haven’t already, set yourself up with a
LinkedIn account and start making connections.
Whether this is with your friends at University
or co-workers you meet along the way. You
need to have an online presence. Make sure
that you connect with everyone you can
(within reason of course) as you never know
when a connection will come in handy.
There are often PR recruiters on LinkedIn who
add everyone they can find, they often work
with big agencies and have direct links to these
companies so definitely keep a lookout on your
requests or reach out to them if you come
across any roles that they are advertising.

Keep your expectations realistic
While being incredibly ambitious is a great
quality, your first role in beauty & wellness PR
will require you to work your way up. No
intern will walk into a position with top
responsibilities and it will take time to learn
the ropes, make solid professional relationships
& master the art of client counsel.
Expect to be scanning, updating reports,
general ad-hoc, admin and supporting senior
members of the team. This is your time to get
your head around the media and which
journalists are writing which pages. Use this
time wisely. You will learn an incredible
amount just by witnessing how the office runs
and hearing the tasks of your other colleagues.
Proving yourself with the more basic (yet
fundamental) tasks will only add to your coworkers trust of you and you may even be
given more responsibility as your time goes on.
Try and manage up as much as possible,
offering a helping hand to the senior team.
Hard work and attention to detail always pays
off, especially in a small agency team.

Enjoy it
You will be working hard to prove yourself but
make sure to remember to have fun!

This is your chance to work in an industry you love
and discover your passions. Enjoy it! If a placement
or internship doesn’t feel like the right fit, you can
simply move onto the next at the end of it. Using
this time to find out what roles you are suited for is
a great opportunity before everything gets too
serious. Remember it’s PR not ER.

Where to search:

Diary Directory
Fashion Workie
Business of Fashion
Fashion Monitor
Rate My Placement
Milkround
University Career Hubs
Google specific companies and their career pages

Top Tips
Thoroughly research the brand or agency
Keep a log of roles you have applied for
Inject passion and enthusiasm into your
application
Apply for as many placements/work experiences
as you can
Enjoy your time at a company!

